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E-commerce food delivery service
Spent 5 years helping grow the business with the founders

| realised there was a lot | didn't know about CX and digital

We engaged with Emarsys as a potential customer (and a few others)
Eventually | moved to Emarsys as an account manager

| helped businesses achieve more with their data

Now | work for KPS to engage with customer’s about their end-to-end CX

We help businesses leap forward in their digital maturity
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ABOUT KPS .
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WHAT is Emarsys
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Emarsys is a Customer Engagement Platform or
"CEP".

It ingests data from different sources and
executes Marketing Campaigns.

Delivering the right message, to the right
customer at the right time.
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The Journey
from 1-to-many to 1:1

@UIFESTYLEL ABELS

ENDS TODAY!
60% Off Everything

Dear Jane,
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For today only, we are giving you the opportunity 10 get 20% off everything in
store.

Act quick before the offer ends!
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_ Basic first name
personalization

-- Gender based
product

Your gift this week

Out of stock? Omnichannel 2021

It looks like you're almost out
of shampoo.

It loks like you might almost be out of

Al - replenishment
shampoo. Make sure to order more so . .
you're not left hanging next time! p red | Ct | O n . STO

Or here so you're never without it

TR Geo location - nearest store
stock ier with available product
128 rue La Boétie °=Q = ¢

"\ PARIS, 75014

+/ GOLD

Replenishment with loyalty
— lifecycle churn prediction

Why not spend some of your point and
AD try some of our other great products.

234 126 e
Status Paints | Points To &

And try some of our other great
products.

A ety Personalized product
: recommendations

Additional Channels

It looks like you're almost out
of shampoo. IN-APP

It loks like you might almost be out of
shampoo. Make sure to order more so
you're not left hanging next time!

Out of stock?
1t loks like you might almost be out of
shampoo. Make sure to order more 5o you're
not left hanging next time!

Or subscribe here 50 you're never without it

p— WEB CHANNEL



WHY Emarsys

People are 40% more likely to spend more than

40% planned when they identify the shopping experience
to be highly personalized.

° / Google/BCG, U.S., Business Impact of Personalization in Retail study, customer survey, n=3144, 2019. KPS



EMARSYS VERTICALS

* Industries: Retail, Fashion, CPG, Passenger Travel & Leisure, Sports & Entertainment

» Repeatable purchase/buying lifecycle
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Position in the market
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. SmaIITegm emarsys
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« Multi Channel aims dotdiaital P
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Basic Single Channel

Campaigns VOYADO ORACLE

Bronto
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Large Inefficient Team
Agency relationships needed
Lack of access to data

No Omnichannel

Need for multiple teams

Basic Campaigns KPS

Email Service Providers +
Point Solutions



Lifetime Value Methodology

GOAL 1

Convert more leads

REVENUE

GOAL 2

Engage & Grow
active customers

IS

GOAL 3

Increase retention
and win back

Inactive customers

LEADS FIRST-TIME BUYERS
TIME

ACTIVE BUYERS

DEFECTING CUSTOMERS
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What makes Emarsys different

—> CAPTURE DATA —> ACCELERATE = PERSONALIZE ~=———  CHANNELS —s  AUTOMATE ——>
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Open architecture
and API

Actionable
industry-specific analytics
and use cases

Channel agnostic,
customer-centric
personalization

Cross-channel campaign
management

Integrated omnichannel
automation

Fuelled by marketer-friendly Al

Enhanced with fully Integrated Loyalty

y KPS



Personalize for the Customer First

CUSTOMERID

OPT-IN/ OPT-OUT LOYALTY STATUS

CHANNEL INTERACTIONS PRODUCT AFFINITY

OFFLINE, ONLINE, MOBILE BHEVAIOURS RETURNS

PREDICTED SPEND

PRODUCT RECOMMENDATIONS

ENGAGEMENT SCORING (Al) CLTV



Deliver hyper personalized experiences enabling

commerce everywhere

Website

@ LIFESTYLELAREL ﬁ

- NEW
ARRIVALS
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Direct mail Push SMS
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Clienteling
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PLATFORM DEMO




How Emarsys Moves the Needle

a o +80% YoY Revenue Growth
V +53% Profitability (EBITDA)

o +70% Customer Lifetime
C U € Value

? rom +20% First Time to Second
/"’ﬂﬂl&' Purchase
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Tupperware 5x-7x Email Revenue

Growth
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+24% Purchase
Frequency

+48% Improvement In
Customer Churn

+70% New Customer
Growth

+62% Purchase
Frequency

+13% Average Order Value

+110% Automation
Revenue
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= salyeurope

|trilah

halr shop
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+64% New Customer
Acquisition

+70% Active Customer
Retention

+19% Average Order
Value

+200% Active Database
Growth

+37% Post-Purchase
Campaign Conversions
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THANK YOU

JAMES COLCLOUGH | CX Business Development KPS
James.Colclough@uk.kps.com
07711657944

KPS




