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.. emotionally connected customers are more than

L

twice as valuable as “highly satisfied” customers.

- Harvard Business Review
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The NTT Digital Human can
convey the emotion required to
have a successful interaction

Only 7% of successful communication comes from
the words we say. The rest is conveyed through non-
verbal ways.

Digital Human has been created to convey verbal
and non-verbal signals to create better
conversations.

Digital Human can

Raise their eyebrows

Smile

Nod

Stress words

Change the tone of voice to suit the situation

Tone of Voice

38%

Emotional Connection

Actual Words
7%

Facial Expressions
55%



Meet Mia...
The worlds first digital car dealer

KIA MOTORS

The Power to Surprise "
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ﬂ Knowledge base

The car components
and design

The interior

The exterior

Available colors \

{

Different types of e-
Niro cars

KIA e-Niro

Dimensions \
How many types are
there?
What is the
difference between
the types?
I ] Vision ‘
Tell me about one Comfort ‘
of the types
Advanced \

The features

Related to safety

Lane follow assistant

Collision avoidance

High beam assistant

.

Cruise control
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The Mia story

Travelled the world
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KLER ~ ROBOTORDBOG ~ KOB ABONNEMENT ~ OMOS  KONTAKT OS ~

D/A DagensAnalyse NYHEDER Vv INTERVIEW

Digitale mennesker overtager kundekontaki
projekt

Nyheder

Horsens-virksomheq
at udvikle digitale sk
skabe en naturlig, ta
genkende kunderne|
Australien og er sha

Fremtiden er ankommet:
bilszlger er en robot

Menneskelignende digitale avatarer er snl

T en del af vores dagligdag. Allerede nu har
»

Partnerskab sender loT ud i parker og skovl

O

D/A Analyserer Nyheder

Fire trin der kan gore dit |
Learning-projekt til en su

Internet-tilsluttede s
ud i parker og skove
og loT-virksomhede
partnerskab.




Use cases are broad and wide
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SIGHT
Can see and recognize people’s
faces and emotions

VOICE
Can talk in a natural tone and sound
excited, emphatic and neutral

EMOTIONS
Always positive
and empathetic

2

MEMORY
Can remember facts, faces and
previous conversations

HEARING

Can hear people speak
and understands natural
languages

APPEARANCE
Can express emotions
and is recognizable
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Jeq het
Sam

jeg geore

dig?

Hvad kan jeg hjzlpe dig med?
lJeg har en aftale

F9eg skal bruge hizelp til parkering
lJeg kommer med en levering

IJ!q vil gerne vide mere om Hovedstadens Beredskab

HOVEDSTADENS
BEREDSKAB
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HOME SCHOOL HELPER
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Our Digital Human platform provides a
differentiated customer experience:

Always available - positive and empathetic
Can be in many places at the same time
Offers a context-based service

Consistent advice and service levels
Understands and communicates emotions

Remembers people - personalized
conversation

\ 4

Working with a Digital Human workforce
provides many business benefits:

A

Enhanced customer experience
Enhanced brand value and loyalty
Automated operation/cost savings
Scalable workforce - extended reach
Differentiation from other brands

Enhanced omnichannel strategy

4 A A\

Just like hiring a new employee...
Except for the price!

Monthly salary: $500 - 1500
Notice to cancel contract: 3 - 5 months

All inclusive: Hardware, software, license,
delivery, installation and support

Initial project to build knowledge base:
5 - 50 days depending on complexity
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' million guests

h season sold out

+ 60%’ German
+20% Danes
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Platform

Measures — Physical installations

v’ Traffic (cars)

v Toilets on the beach

Sensors on paths

Camping guests

Holiday houses guests

Water consumption (Bathing in selected holiday
i U houses)

: Hotel guests

Sales from café, ice-cream bar and restaurant
Visit sights and church

v' Guests tour organizers

v Cars from the ferry

v' SoMe (Local Partners)

N RNNR

Remo

o
NN N

o v' SoMe (Global Providers, E.G. TripAdvisor)
v Web (Local Partners)
bt X § v Mobile App
¢ v’ Sales from stores

v "Tourist Tove"
v 222




Platform
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Landscape

Camera as loT Device Analytics / UX
+ Al at the Edge

W - Baster’
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] ) Control Center Standalone loT enabled
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Thoughts and Mission

3 Atffracting guests and tourists

3 Create value for guests through knowledge and insights

3 Ensure targetfed and relevant communication to guest's segments
» Through knowledge and insights ensure high efficiency and effectiveness in the resources
3 Ensure sustainable development of the destination

¥ Confribution fo the development of a digital destination
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Thomas Ngrmark
Director, Innovation & Technology LoB
phone: +45 21718917

e-mail: Thomas.Normark@itelligence.dk
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