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Disclaimer

The information in this presentation is confidential and proprietary to SAP and may not be disclosed without the permission of SAP.

Except for your obligation to protect confidential information, this presentation is not subject to your license agreement or any other service
or subscription agreement with SAP. SAP has no obligation to pursue any course of business outlined in this presentation or any related
document, or to develop or release any functionality mentioned therein.

This presentation, or any related document and SAP's strategy and possible future developments, products and or platforms directions and
functionality are all subject to change and may be changed by SAP at any time for any reason without notice. The information in this
presentation is not a commitment, promise or legal obligation to deliver any material, code or functionality. This presentation is provided
without a warranty of any kind, either express or implied, including but not limited to, the implied warranties of merchantability, fitness for a
particular purpose, or non-infringement. This presentation is for informational purposes and may not be incorporated into a contract. SAP
assumes no responsibility for errors or omissions in this presentation, except if such damages were caused by SAP’s intentional or gross
negligence.

All forward-looking statements are subject to various risks and uncertainties that could cause actual results to differ materially from
expectations. Readers are cautioned not to place undue reliance on these forward-looking statements, which speak only as of their dates,
and they should not be relied upon in making purchasing decisions.
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Agenda

Group Business Control (Strategic &Tactical) .
Financial steering with full transparency —
Plan-to-Optimize \

*= Machine learning and Predictive Algorithms | .
= Scenario Simulation i —

Group Accounting (Strategic and Tactical)

Corporate Result

External reporting (Group Reporting)
Continuous Compliance (Assurance)
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SAP’s Unique Formula for Intelligent Finance and Risk

Insights, Agility and Governance

Q Finance and Risk ‘Mission Control Center’

[%EJQ Steering effectiveness Process efficiency : Continuous Compliance
8 {lj Analysis and Prediction : Productivity ’ Assurance

Integrated value creation Automated processes with Value protection 24/7
cycle along the value chain embedded Al and Analytics g compliance

[}
=

=
©
[}
o

Business Foundation
A Single Financial Truth
Common Virtual Data Model

Universal Journal (Central Data Storage)
Integrated Data Platform
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Focus on steering effectiveness

Finance and Risk ‘Mission Control Center’
Insights, Agility and Governance

[‘%EE—’) Steering effectiveness
é{lj Analysis and Prediction

Integrated value creation
cycle along the value chain

[}
=

=
©
[}
o

Business Foundation
A Single Financial Truth
Common Virtual Data Model

Universal Journal (Central Data Storage)
Integrated Data Platform
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Best practice architecture for group wide reporting
Offering a new quality of integration between local and group insights, starting from SAP S/4AHANA

Consolidation/ Group close

| N
4 Central

Accounting/Local close Finance

| Universal Journal

SAP Grou : .
p / &

Reporting —~
Data Collection
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Steering Model with All Dimensionality fully reflected in a single financial truth
Managed along all views, categories and levels - On the highest granular level - Reconciled by design

[ T / |
\\\ 7/
Organization Product & services Customer
Unit - Product - Industry
Region - Portfolio Category - Customer Segment

Market Unit . Service Model . Distribution Channel

Currencies, Actual, Entity,

Parallel valuations Plan, BU,
(MuItipIevaIuerows)E Prediction, Group level

Simulation



Integrated Finance platform for group wide reporting

: g . E :  SAP Disclosure ;
4P SAP Grcl)lup Reporting \'.'/ i i4P SAP Analytics Cloud Ol ¢ ¢ Management :
Data Collection it : : : :
/I ......... l\ : . ‘ : . .
Non-SAP sources | Non-financials | Notes . : Dashboarding | Analytics | Planning . : Publish online / print | Electronic submission :
................................................................................................ I R L LT SR R IR LR R
SIS NN NS NN NN E NS NN NS NN NN EEEEEEEEEEEEEE d
- SAP S/4AHANA m .
C_EG"'""'“'“"'““ Corporate group
=3 accounting .
: D —~ .
s @©
) p— T
i > [ Global/local operational
5 accounting

© 2020 SAP SE or an SAP affiliate company. All rights reserved. | PUBLIC 10



Agenda

Group Business Control (Strategic &Tactical) .
Financial steering with full transparency —
Plan-to-Optimize \

*= Machine learning and Predictive Algorithms | .
= Scenario Simulation i —

Group Accounting (Strategic and Tactical)

Corporate Result

External reporting (Group Reporting)
Continuous Compliance (Assurance)
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SAP S/AHANA - Finance at the Heart of Every Enterprise

Highly automated operations & effective value creation and protection

Plan & Prepare

..........................................................

FP&A “  Plan & Predict “&i%%%%rgﬁm
Plan-0-Optimize " " >
R2R E Record E A nancial Financial Close
Record-to-Report 4 g

.........................................................
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Best practice architecture for group wide reporting
Offering a new quality of integration between local and group insights, starting from SAP S/4AHANA

Sales Plan

Workforce Plan Operations Plan

SAP Analytics Cloud |
Dashboarding | Analytics | Planning o

Marketing Plan | 2
Financial Planning

Supply Chain Plan

Consolidation/ Group close

- Datawarehouse

v Central . platform

. Finance
Accounting/Local close . SAP BW/4 SAP Datawarehouse Cloud

| Universal Journal

SAP Group
Reporting
Data Collection

Billing systems, operational systems,
other sources...
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Group Controlling Ee in driver seal for the Planning processes

Finalize /\
- Submit Data J Prepare

. Set Data Loc - Create / Adjust Planning Model
- Forward Set Drivers & Parameters
port Master and Actual Data

ta

Collaborate

@

- Share Stories
- Run Discussions
- Enter Comments

Visualize wanl
- Review Data

- Asymmetric Reports
- ACT vs. BUD comparison

Schedule

- Setup Planning Calendar
- Start Processes & Tasks
- Inform Planners & Reviewers

Plan
- Plan Input / Adjustment
- Distribution & Spreading
. Advanced Formulas &Allocatlons

........................................................................................................

) 3 Margin Analysis
© 2020 SAP SE or an SAP affiliate company. Al rights reserved. | PUBLIC 4 s 16
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redict
- Automated Time series forecast
- Create planning proposition




Collaborative Enterprise Planning

Finalize
Prepare

- Submit Data - Planning Model
= Data Locks .
« Drivers & Parameters

= Forward Data J . r & Actual Data
g
Collaborate
Visualize aal

Maste
- Review Data :Q \ ‘mn | Schedule
H - Planning Calendar

- Dashboards . i
Share Stories - Processes & Tasks
"ACTvs. BUD * Run Discussions - Planners & Reviewers
= Enter Comments

S/4 Group
Reporting

Success
Factors

Supply &
Demand
(IBP)

Plan

= Input / Adjustment
- Distribution & Allocations
- Advanced Formulas

—— Predict
« Time series forecast
= Planning proposition

Crowdsource plans and budgets
across the organization to increase
engagement and accuracy

Link operational and Embed within enterprise
financial planning applications
to improve alignment and performance for one source of the truth

© 2020 SAP SE or an SAP affiliate company. All rights reserved. | PUBLIC 17



Collaborative

Finalize Prepare
Submit Data Plapnnin Model
Data Locks y

Drivers & Parameters

V @ Master & Actual Data
I ]

Forward Data

Collaborate
Visualize aal [~
. ‘mw'm | Schedule
Rewhew Data i} I S Planning Calendar
Dashboards Share Stories Processes & Tasks
ACT vs. BUD Run Discussions P & Reviewer
Enter Comments = e U ES
Plan . — J Predict
Input / Adjustment Time series forecast

Distribution & Allocations
Advanced Formulas

Planning proposition

across the organization to increase
engagement and accuracy

© 2020 SAP SE or an SAP affiliate company. All rights reserved. | CUSTOMER

Link operational and

financial planning
to improve alignment and performance

7

HR Strategy‘ S/4 Group

N

‘Finance Invest

Success
Factors

Reporting

Supply &
Demand
(IBP)

COGS Expense‘

A &

Embed within enterprise

applications
for one source of the truth
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Collaborative

Transaction
& Master-Data

Volumes & Prices
Product
Customer
Distribution Channel
Location
Region

across the organization to increase
engagement and accuracy

© 2020 SAP SE or an SAP affiliate company. All rights reserved. | CUSTOMER

Sales
Planning

Forward & Integrate

Transaction
& Master-Data

Finance
Planning

G/L Account
Company Code
Cost Center
Profit Center
Functional Area
Trading Partner

Link operational and Embed within enterprise
financial planning applications
to improve alignment and performance for one source of the truth




Key capabilities
supporting strategic, tactical and operational driver-based planning

Highly flexible datamodels Process support Integration of SAC and SAP
S/AHANA

- e s [rese,y

e Gata More
T o e ; e Eai 1
el - — e s s 0w ' nalytics ou
< SAP_FI_SAHC_GLACCOUNT a 1 < Ric Ratkowski
Master Plan 2017 CM By Customer ©M by Product YoV Analysis Highlights
Membr D & Omcrptos Hepegston Tioe Aecsun T Formads any P H
Uit N . . . 5 G To: Ric Ratkowski
PRt LS — e EaaLose SAP_FI_S4HC_GLACCOUNT o
N Actuol Fest s
tpasesr [T ™ hesosa @ Pubic Dimwrsion
— R - . TME > 2016 > 2017 > 2016 > 2017 Hey Ric can you ploase provide & ) )
INTS FOR BOC 1P TEST ik 10 the story?
- oo anning persistency
it [ wn e v Gl ~ Net Sales 7215605925 15224206, p——
. SAP__PPM_PROJECTPORT
PRI Eamings Befor Ineest AT Sum w FPALDE o > Sales Returns and Allowances 46409505 - g | [ | | |
. Sacontary Coss sum e S e  Total Revenue 7262095428  1522.428
Agaed by Ric Ratkawski
R [ L | inas v Gross Sales 6696114208 631923588 7239042388 15189214 *
- sorry, I'm on the content2 tab . . . .
KPROLS et B PR " ‘ Wy © Sales - Serap 1.362273.08°5 Data Point Comment [T W x
e coas et N . Sales - Services 851298215 o Ric Ratkowski Jon 12. 2018 15.20 e Ratkowski (Odata)
e [w— ooy o . = ] et 134150286 USO any idea what is going on in
. . alaska
8 We are lucky if we make 10% gross marge on scrap
W [
e e ip ity > Non-Operating Income 2132406 because the cost to reprocess the scrap for sale is very I o
wPocae e T L i ey Frr—err igh 237018
i Gymatng e rranig o i oo %, | e pe— p—— I think the data anchor is wrong
w0 e e Fraaos) i A, Reply have. HEICIIIE O
oo v €OGS - Scrap 1.241.250.90: ramszo e L Govering all of Morth America
oo e Experse Py
Y —— €OGS - Serviees 680949875 97.564425 736162025 94787505
oo Shaes Outacing swanes @ Rath
. P - e Y e - €OGS-Rental 4znsu:s‘ 208512538 460165658 43239475 Thaks, i chacit in Sl sae
= o o > Other Direct Costs 1013064335 142342055 167,909,645 wehat is going on

rPottn oo g [ bt o e

P01 Rrtam on Sales 4 (revoicypemcis] A L

Universal Journal
[ | ] | | |
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Management
Accounting

Margin Analysis
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Driver based planning enabled by SAP S/4AHANA and SAC
A business process view (focus on financial planning content)

Related Planning

Logistics Planning Financial Planning
e EEEAaaA e e eenesssaeEEEeeeeRAaReeeEEEEeeRRaA AN e e L e e e R RAA A EEE £ £ R 8RR AN R LR £ £ £ R AR EEE £ £ £ £ 8RR EE R £ £ £ 88 AR R EE R £ £ £ 8RR EEEE £ £ £ R R AR EE £ £ £ R R AR R AR L £ £ R R R RN R R e £ e R RRR AR R R e ErrennRnnnnan .
SAC
Personnel / HC
Planning N
N
AY
Sales Planning Y
‘I
1
)
1
______ ]
H = 1
H . 7
I Y profitability ' = P&L s LashiRlow o ____ Location 7
Y pamina > pPamina ___ Plamng - ___----77777 Planning

Logistics planning
: Consolidation Liquidity
—» (Planning Part) Planning
— Liquidity
@ Planned after 2019 -
Stat'.St'wl Key One Exposure Commitments
Figures
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SAP Analytics Cloud
Embedded analytical capabilities integrated with SAP S/4AHANA

< SAP  Expected Gross Margin v

A Decline in Expected Gross Margin

Expected Gross Margin in USD Expected Revenue in USD Expected Costs in USD

Q2/2019 Planned Gross Margin Q2/2019 Q2/2019
54M

5-3 P"v‘ Expected vs Plan (%) 28.4 M 232 M

-14%

Expected Gross Margin by Product Group Q2/2019 in USD Expected Revenue and Costs by Month in USD

8,933.3%0

8,128,907

6,611,133

6,330,023

Solution Proposals (3)

Preferred Alternative Alternative

Analyze the Expected Gross Margin Check and approve current marketing activities Review Marketing Costs against planned Budget




Margin analysis in SAP S/4AHANA

< BestRim

Market Segments - Actuals v

Segment & Customer Group - Margin Analysis 'f v

DIMENSIONS
> Measures

Activity Type
Bus. Transac. Type
Calendar Month
Calendar Quarter
Calendar Week
Calendar Year
Chart of Accounts

Company Code

Company Code Cr..

Cost Center
Cost Source Unit
Country
Customer

Customer Group

Distribution Channel

Division

Dr/Cr indicator CO
Fiscal Period
Fiscal Quanter
Fiscal Week

Fiscal Year Period
Fiscal Year Quarter
Fiscal Year Variant

Fiscal Year Week

Pause

COLUMNS 40,000,000

Measures
Segment
Customer Group

Customer

-20,000,000

40,000,000

ROWS

G/L Account

G/L Account
v 097
v 0100
> 0101
> 0102
> 0103
v 099
> 0105
> 0106
> 0107

20,000,000 4

Show Filter Bar

Jump To

Segment
Customer Group

GJ/L Account | Customer v

Gross Margin
Sales

Sales Discounts and

Foreign Sales
Domestic Sales
COGS

Overhead Expenses
Labor Expenses
Material Expenses

Specialty Speciality
RACING MOUNTAIN

Actual Amount in Company Code Crey

Actual Amount in Company Code Crcy

RACING

Speciality

All for Bikes Bike On
$-237523 $-185670 $-2460,730 $-4,367,698
$-878,080 $-725218 $-8407937 $-14,766,636

$0 $0 $0 $0

$-878,080 $-725,218

Bike World  Bikepros Carefree Cycles Century Cycles Cityscape Cycles
$-3,896,843 $-3374,443 $-3,287,079
$-13,180,380 $ -11,546,326 $-11,143,585
$-37,232 $0 $0
$-13,143,148
$-8,407,937
$ 5,947,207
$427,938
$ 944,186

$4,575,083

$-14,766,636
$10,398,938
$ 745,841

$ 1,603,415
$ 8,049,681

$ -11,546,326
$8,171.883
$ 589,867

$ 1,328,746
$6,253,270

$-11,143,585
$ 7,856,506
$ 564,239
$1,225217
$ 6,067,050

$ 640,557

$ 46,326
$ 108,713
$ 485,518

$ 539,548
$39,323
$ 98,200

$ 402,025

$ 9,283,537

$ 665,492
$ 1,425,932
$7192112

B Gross Margin
Sales
Sales Discounts and
Foroign Sales

B Domestic Sales

@ COGS

B Overhead Expenses
Labor Expenses
Material Expenses

Custom Sports
$-2,660411
$-9,033572

$0

$-9,033,572
$6,373,161
$ 457,684
$994,189
$4,921,288

Filters (5) m [



E2E Margin Insights and Optimization

What to do in case of different business models?

Driver-based Granular Analytics
Modelling and (e.g. Customer P.)

Allocations
3 "I W

Profitability below %

Profitability on company level company level Behavioral Data

Product/ = = #~ \ Project/ | . i)
i - PIES Subscription
Process £ A1 Service [ B W o E
i Decreasing amount of granularity in SIHANA - < 3
: depending on the type of business model 55

General Ledger

External P&L Internal P&L I

Universal Journal delivered insights: External sources adding insights:.
i ; * General ledger . fi i i
The basis for margin g lglor! flnané:.lal drl\(er data by
- - Profitability by business dimension S
analysis ; ) iy ;
(depending on business model) + External billing information,

data from Customer

* Focus on direct costs : ;
Relationship Management,...

+ Complexindirect costing

SAP Customer

Profitability
Analytics

Depending on business model
and related-business drivers,
additional granularity and logic
IS required

THE BESTRUN SAP




Best practice architecture for group wide reporting
offering a new quality of integration between local and group insights

Sales Plan

Workforce Plan Operations Plan

SAP Analytics Cloud

Dashboarding | Analytics | Planning w»’%g ‘
»

Financial Planning

Marketing Plan Supply Chain Plan

Consolidation/ Group close

— _
@ Contral : Datawarehouse

Finance platform
; SAP BW/4 SAP Datawarehouse Cloud

Accounting/Local close

{ Universal Journal

SAP Group
Reporting
Data Collection

Billing systems, operational systems,
other sources...

THE BEST RUN w




SAP Customer
Profitability

Key Value of SAP CPA - Granular Analytics Analytics

Plan investments by Optimize product aspects Stop product group
profitability & ROI and options cannibalization

« SAP CPAis all about providing automated,

Improve dealer and Turnaround/ cancel loss-

channel management making scenarios

tool driven insights on customer and P e
subscription profitability — it is about B - st s ey e ®
granular analytics, not reporting | " | o
 Customer and subscription level P&L as
part of customer-centric Finance
» Intelligent technologies like data science
and Al help to detect margin leakages
and its root causes .
. Outlier Detection : "-I"' P S — II___ ,‘ _I
» Clustering b . 7 b
« Delta Analysis

* Root Cause Analysis

*« SAP CPA provides data science in a box — ready
to use for business users

© 2020 SAP SE or an SAP affiliate company. All rights reserved. | CUSTOMER 26



CPA Use case: Customer Margins
Drill down examples for TelCo industry use-cases

Definition of Target Group Base Set:
“Roamers to Europe”
“All-inclusive Subscribers in South-East”
“Blue subscribers”

“Subscribers-who bought streaming
packages”

Trigger:

Business Question: “How profitable is my
European roaming business?”

== Customer-level drilldown:

Dashboards: “Product Group All-Inclusive is

unprofitable in Region South-East” ; "5 RS binge—watched e L
- .Monitoring: “New Product Line Blue does not Roaming with SupahTelco in Europe”

meet margin targets" “Alice has subscribed at Dealer

- Expert User Input: “I'm afraid Music Stfeaming — ‘CostCutMarket’ and she has three
Service is Unprofitable” : _ | different base charge discounts at once”

R - . “Igor got the Streaming Service as a

Promotion via Facebook”

Behavioral margin clusters

aming Data Usage but High Interconnect

’ . Voice”
Margin drivers:

“Roaming with Carrier ‘SuperTelco’ hurts R elis and Low Margins

margins” *High Commissions and Low Base Charge”

“Dealer ‘CostCutMarket’ in South-East Region
has most low margin subscribers”

“High data usage and High Content Usage”

THE BESTRUN SAP

“Many Streaming Users do not pay for the
Service”



CPA Use case: RO
Result Highlights

Analysis Runs

o
Result Highlights Individual Results Result Clusters

v Top Results for Properties: 10

®) Absolute Deviation Relative Frequency

Property Value Margin Imp..

EUR

Nationality Mexican -2,245.756.06

Customer Type Campaign -2,241,125.39

n _ DirectSalesForce o
Sales Channel - Su.. South -1,193,154.69

Region Texas -1,832.020.79

Region Arizona -1,130.804%9

TelemarketerFor
Sales Channel -Su.. — ST 1,163.704.55

Country of Carrier Gibraltar

ot Cause Analysis

Explore Margin Drivers

Compare Properties Compare Services Service Patterns Compare Metrics Compare Tags

v Top Results for Services: 10

More Details (2 ®) Absolute Deviation Relative Frequency

ency of Results vs Others Service Margin Impact
EUR

YT

39.40 Other Discounts

-4,402.777.33
\oice Roaming Zon.. .
Vioice Boaming Zone 2 -1,715,683.75
voice Roaming Lone 2
Data Roaming Zon..
z -1.65 08
Data Roaming Zone 2 1.654.424.08
Message Roaming ..
= = -1605.973.3
Message Roaming Zon.. 1,605,973 31
Flatrate Services Z..
Flatrate Services Zone 2

-1,155.900.46

Data_Latam_Flat 1 082 904 85

Voice_Latam_Flat

Flatrate Voice LatAm

-702,181.31

Abs..

Settings Sum

More Details

ncy of Results vs Others

85.65

26.09
2371

152

0.00
12.56
0.00

1141

Nationality “Mexican” with customer type “Campaign” and sales channel

“Direct Sales Force-South” in the region “Texas”

There are hundreds of
potential margin
drivers in arich data
model.

CPA’s highlights the
most important
margin drivers in an
easy-to-consume way
both as charts and

. texts.




Simulate & Optimize in SAP S/4HANA

Enabling pro-active business steering

Explore Margin Drivers v

\Customer profitability analytics /

O
(DS Benefits

Pro-active business steering
through forward-looking insights

Compare business scenarios
through flexible & automated
simulations

More accurate view through
organizational modeling and the
inclusion of extended information

------

ase?®

© 2020 SAP SE or an SAP affiliate company. All rights reserved. | CUSTOMER
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' SAP Customer Profitability Analy X i SAP Analytics Cloud

c 0
= ° Files. | DEMO_BOMA_MARGIN_DASHBOARD_NEW
~ FHle Tools Data Display
Margin Breakdown

cutive Dashboard Margin Distributions

AMPU and ARPU

Averag

gin per User

AMPU previous
month

X

w Home X

Subscriber and Margin Trends

Subscriptions

+

@ bdmacloud.eul.sapanalytics.cloud/sap/fpa/ui/tenants/014/app.html#;view_id=story:storyld=6CC1665ABAC59B43E10000000A6C99A2:forceOpenView=true

Strong but unprofitable Subscriber Growth, last two Quarters

- B8 X
Q¥ aSPTelBMPeo O:
CUL <R O)

Cantrols

Service Margins

Product Margins

Revenue Drivers are not Margin Drivers, current Month Strategic Imperatives: Grow Content, Defend Roaming&IC, Limit Discounts

Smart inteemationsd Sasic X1 ® Comverx Masgn @ Roaming and IC Margn her Discount
779
00 *—
S~ 2320 27

Total Margin

01 0.01 0.02 0.02
A 2 > L 2 *
08 3.23 321 114
*- o E3

1058

Sman Al-n-One

435
0.01 Q.
e
260 3
—

MPU and ARPU, last tw

er User Average Revenue per Use

7019 70.24 70,06

Unprofitabie Subscriptio

@ Unpmftab

Unprofitable Subscriptions

s and Margin Loss, last twt

harps argins by Service, current Month

Margins by Product, curr

5.71 Million
. B otst Margn .

Revenue
Product Offering  Smart International

%

"

Total Margin

342
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Trial = Public Cloud demo

& sap.com

Thank you for your interest in SAP

Access: https://www.sap.com/registration/trial.
658c04d5-d4ab-488a-8827- —

43deb243d531.html A

Welcome to your free trial

Dear Michel Haesendonckx,

Process: register 9 get a trial account 9 gu|ded Your SAP Big Data Margin Assurance trial is waiting for you!

You will receive an invitation email with your personal access information shortly. Please make sure to read the contained
tO U r instructions on software requirements and settings carefully

Want to know more? Please visit our website or just get in touch with us. We are looking forward to hearing from you.

We hope you enjoy your trial!

ThiS trial iS based On a Scenario fOf The SAP Big Data Margin Assurance Trial Team

the TelCo-Industry

© 2020 SAP SE or an SAP affiliate company. All rights reserved. | CUSTOMER 31
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Extending S/4AHANA with additional/ more granular

profitability insights and driver based modeling

Granular analytics is all about providing automated, tool driven
profitability insights by multiple business dimensions

SAP CPA leverages data sources in and outside of S/4AHANA like
billing data and manages customer profitability combined with
granular insights

SAP CPA leverages intelligent technologies like data science and
Machine Learning support detection of margin leakages and its root
causes

SAP PaPM allocates indirect costs * (e.g. service costs) down to
single costs rates which can be used in SAP CPA for steering on
individual customer/ subscription level

* Depending on business requirements and technical architecture, cost allocations can be modeled and executed in SAP S/4HANA

or SAP Profitability and Performance Management (or SAP Analytics Cloud if less complex)

© 2020 SAP SE or an SAP affiliate company. All rights reserved. | CUSTOMER

A

PR

p

SAP Profitability and
Performance
+ Management *

XY S/AHANA

PR

—p

v

SAP Customer
Profitability Analytics

32




Best practice architecture for group wide reporting

offering a new quality of integration between local and group insights

Sales Plan

Workforce Plan Operations Plan

SAP Analytics Cloud

Dashboarding | Analytics | Planning e A :
Marketing Plan >Y Supply Chain Plan ‘
Financial Planning

Customer Profitability Analytics Prﬁta”lt ad Perforace Mg 7

Consolidation/ Group close

— _
@ Contral : Datawarehouse

Finance ' platform
; SAP BW/4 SAP Datawarehouse Cloud

Accounting/Local close

{ Universal Journal

SAP Group
Reporting
Data Collection

Billing systems, operational systems,
other sources...

THE BEST RUN w




SAP Profitability and Performance Management
Business-user driven modeling and transparency

THE BESTRUN SAP



Agenda

Group Business Control (Strategic &Tactical) .
Financial steering with full transparency —
Plan-to-Optimize \

*= Machine learning and Predictive Algorithms | .
= Scenario Simulation i —

Group Accounting (Strategic and Tactical)

Corporate Result

External reporting (Group Reporting)
Continuous Compliance (Assurance)
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Unified Platform for Consolidation and Planning

Cloud e ¢lidahoralaiAdhRdanming

SARUE /B AdEiborl SAP Analytics Cloud
T [ Consolidation Planning
n @
o £ — «— @b Augmented Analytics
€28 o .
D Reporting

Local Accounting

SAP ECC
S/AHANA

API Integration or Non-SAP
Flat File Load ERP

© 2020 SAP SE or an SAP affiliate company. All rights reserved. | PUBLIC

Single reporting platform to
supportjourney to S/4AHANA

Simplify consolidation and
planning landscape and
processes

Improve data access,
transparency and auditability

Off the Shelf content allowing for
guicker engagement with end
users and quicker time to value

Investment now with continued
benefits. The “Real” real-time!
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